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Introduction to Croatian tourism



Joining the
monetary uni-
on is expec-
ted in 2022

The long way
to indepen-
dence

The Republic of Croatia is a state in sout-
hern Europe and, since 1 July 2013, the 28th
member of the European Union. Croatia is
bordered by Hungary to the north, Serbia to
the northeast, Bosnia and Herzegovina to the
east, Montenegro to the south and Slovenia
to the northwest. In front of the 1,800-kilo-
meter-long Croatian Adriatic coast are nume-
rous smaller islands that attract many tourists
every year. Of the roughly 1,200 Croatian is-
lands, only 47 are inhabited.

While a continental climate prevails in
north-eastern Croatia, the Adriatic coast is
characterized by a Mediterranean climate.
The numerous predominantly rocky or peb-
ble beaches of the Croatian Adriatic coast
are attracting more and more bathers year
by year with their crystal-clear water.

After World War Il Croatia became one of

the six republics of the Federal P e 0 p IRe 6

public of Yugoslavia. After 93.2% of Croats
had voted in favor of independence in a re-
ferendum on 19 May 1991, the Yugoslavian
efforts to prevent as many parts of Croatia
from splitting as possible led to the outbreak
of the four-year-long Croatia war.

The economic consequences of the war have
long been devastating for the country, not
least because of the high cost of reconstruc-
tion.

Since the end of the Yugoslav civil war, the
Croatian tourism industry has experienced
a huge increase. The tourist infrastructure is
well spread on the Dalmatian coast. For de-
cades, this dramatic coastline with its warm
waters and azure sea has been an attraction.
Croatia is considered one of the most po-
pular holiday destinations in the European
Union due to its long coastline, numerous
islands and beaches and its Mediterranean
flair

v Coast Dubrovnik



Tourism as
an important
pillar

Ranko Vi | o
Ambassador
of the Repu-
blic of Croatia
in Germany

With about 10 million annually, twice as
many tourists come to Croatia, as the coun-
try has residents. The income from tourism
contributes about one fifth of the Croatian
gross domestic product annually.

Croatia is considered one of the most popu-
lar tourist destinations in the world and was
awarded ADe s t i of the Yo @ m2005 by

the renowned publishing house ALone l y

P | a nle théimeantime, Croatia has esta-
blished itself among many holidaymakers as
a serious alternative to classic holiday desti-
nations such as Italy, Mallorca or the Costa
Brava. In addition to the Adriatic coast, there
are many natural treasures to discover within
the country, such as the Plitvice Lakes Natio-
nal Park or the Biokovo Nature Park.

Alpurism has a 170 year old tradition in

Croatia. {...} Most tourists come to the coast
in the summer and enjoy sun, beach and
sea. Croatia also boasts a rich cultural her-
itage, mountains and national parks. Tourists
can visit prehistoric places, ancient and me-
dieval towns and enjoy the varied nature and
gastronomy. A

The most popular tourist destination in Croa-
tia is the peninsula of Istria in the west of the

country,

In addition to numerous remains from Ro-
man times, here is the Euphrasian Basilica
of Porec a major tourist magnet. Another
popular tourist destination in the country is
Dalmatia, mainly because of its many tourist
destinations such as Split, Zadar, Trogir or
Dubrovnik.

The region around Kvarner Bay is very po-
pular with sailors. Rijeka, the largest city in
the region, serves many of you as a starting
point for sailing trips in the northern Adria-
tic Sea. In addition, the islands of Rab, Krk,
Losinj and Cres are among the most popular
destinations in the region around the Kvar-
ner Bay.

Dubrovnik




Recession
after 2009,
recovery al-
ready well
advanced

Tourism as a
support for
the economy

The effects of the financial crisis of 2008/9
did not stop at Croatia. They plunged the
country into a six-year recession. It was only
in 2015 that gross domestic product (GDP)
grew again. Cro a t ieeoBosny was able to
count towards a continuously growing tou-
rism sector during this difficult period: the
number of overnight stays in Croatia rose by
more than 30 percent during this period. In
2015, 12.7 million tourists visited the country;
which is three tourists per inhabitant. Among
them were over two million holidaymakers
from Germany - an increase of 6.8 percent.

Herkunftslander der Kroatientouristen 2015

16,75 %
Deutschland
9,40%
Slowenien

8,83%
Osterreich

8,76%
Italien

50,78% 549%
Rest Tschechische Republik

Quelle: Stootsamt for Statistik der Republik Kroatien

This growth is essential for the country and
its inhabitants. The travel industry alone ge-
nerates around 18 percent of GDP Tourism
is a job engine: 130,000 or 10 percent of all
Croatian jobs have been created directly in
the tourism sector.

Taking into account the positive effects
on other areas such as agriculture, tou-
rism creates a livelihood for 300 000
people - and thus every fourth job. The
forecasts are favorable thanks to further
investments. Around 800 million euros
will flow into the tourism sector in 2017.

Tourist arrivals 1980 - 2015 (in 000)

TOTAL DOMESTIC FOREIGN
1980 7,929 3922 4,007
7‘)’87‘» '\L“l 'wvlS B ‘,:6"; 5,556
1990 8,497 3477 5,020

1995 2.438 1113 1324
2000 7,136 1.305 5,831
2005 9,995 1,528 8,467
2010 10,604 1,493 9,111
2018 _14343 1.660 12683

The increasing interest of tourists in
the beauty of Croatia has not escaped
the travel providers. For example, TUI
plans to further expand its involvement
in Croatia. TUI Airlines already offers 44
flights a week to the popular tourism
regions. TUI Cruises also plans to fur-
ther expand the Croatia program of the
A Me Schiff fieetin 2018. Currently, the
travel group has more than 62,000 ho-
liday homes |

and around
450 hotels in g
Croatia.

8 UNESCO-Weiterbestatten
8 Nationalparks

1244 insein
6278 kim langer Kisterstrsfen




Press confe-
rence from
January 2018

On average,
five nights per
guest

At a recent press conference in Zagreb, Tou-
rism Minister Gari Cappelli said that 18.5 mil-
lion tourists visited Croatia in 2017. This is the
highest number in one year in the history of
the country.

In 2017, visitor numbers were 13% higher
than in 2016 and overnight stays increased
12% from the previous year, reaching 102 mil-
lion. In 2017 most of the tourists visited the
regions of Istria which had 28 million over-
night stays, followed by Split-Dalmatia with
19 million and Kvarner with 18.6 million over-
night stays.

Zadar recorded an overnight stay of 13.7 mil-
lion and was followed by Dubrovnik-Neretva
with 8.5 million overnight stays, as well as Si-
benik-Knin with 7.1 million, Lika-Senj with 3.2
million and Zagreb with 2.3 million nights.

Most overnight stays in 2017 were Germans
with 20.7 million, followed by Slovenes with
10.1 million, Austrians with 7.6 million, Poland
with 6.3 million and Czechs with 5.4 million.

Looking at the non-European countries, the-
re were 1.4 million overnight stays by Ame-
ricans, 667,000 by Australians, 533,000 by
South Koreans, 415,000 by Canadians and
237,000 by Chinese.

In terms of bed distribution, hotels and apart-
ment hotels are in third place with 132,576
and 11% of the total number of beds. The
front runners are the private apartments and
campsites with over 80%.

On the part of the hotel classes, the majority
of hotels and resorts are in the mid to upper
standard or comfort segment. The deluxe
segment (5-star and up) has less than 6% of
available beds. The market still has a signifi-
cant supply gap, especially since Croatia is
increasingly coming into the eyes of the up-
per income groups.

Busines units by hotels categories (as of August 31)
2016 2017 2016 2017 INDEX
in% 2017116

Hotes tota! 691 700
..... 18

311 306 a5 a4

Number of beds (as of August 31)
2016 2017 2016 2017 INDEX
in% in% 2017116
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